
Promote 
Yourself and 
Your Art on 
Facebook and 
Instagram



About Bob Cohen 
Tech Guru, Author, and Trainer

• 30 years high-tech experience 
• Classes at Community Colleges 

– Blogging for Fun and Profit 
– Internet Marketing, SEO, PPC 
– Social Media Marketing 
– Mobile App Development 
– Content Monetization 
– iPhones and iPads 

• Email Newsletter 
• Seminars and Personal Training 
• YouTube Channel



Topics

• Basics of online marketing 

• How social media marketing works 

• Using Facebook and Instagram for marketing 

• Facebook and Instagram advertising 

• Planning a Content Calendar



9 Steps
1. Targeting 
2. Content 
3. Branding 
4. Website 
5. Search Marketing 
6. Social Media Marketing 
7. Email Marketing 
8. e-commerce 
9. Planning



Social Networks

1. Join

2. Connect

3. Share



Creating Better 
Photos for 

Social Media

Scott Sleek - Professional 
Content Creator 

November 3rd 
Online Live  

4:00-6:30 PM 

 Choosing Images that Work on Social Media 
 Sources of Free Image Content 
 Best Post Sizes and Layouts

https://www.bobology.com/products/Creating-Better-Photos-for-Social-Media.cfm
https://www.bobology.com/products/Creating-Better-Photos-for-Social-Media.cfm
https://www.bobology.com/products/Creating-Better-Photos-for-Social-Media.cfm


Updates, Notifications

• People use social media to “socialize”
• They post content on their account
• People view content from their connections

• Content is pushed when people:
• Like or favorite an item
• Comment (reply on Twitter) on an item
• Share, re-tweet, or re-pin an item

Engagement



Social Media Strategy:Organic

1. Keyword friendly 
2. Optimization for SEO 
3. PPC advertising 
4. Landing Page for actions

Posting
Content

Follows
and

Likes
Sharing

Visibility Connection Leverage



Your Audience
• Who you’re trying to reach

• What are their interests

• What do they like

• Why they would be interested

• How your product/service helps

• Describe your perfect customer

• Publish relevant content

Users are on the sites to:

• Socialize with people  

• Keep up to date 

• Find current information about a topic



Facebook
• 2.7 Billion active monthly users 

• 1.6 Billion daily active users 

• 82% college graduates 

• Around 70% of all U.S. adults use it   

• Almost 24% are 18-24  

• 90% of users outside U.S. 

• 9 million advertisers 

• Images account for 75-90% of Facebook advertising  

• 85% of users watch video with the sound off



Your 
Personal 
Status 

Lists, 
Friends, or 

Public 

friends

Page Fans’ 
News Feed

One way

Friends’ 
Status 

YouYour 

You can promote your Page updates to your 
friends by Liking  your own a Page as a person.



Instagram

https://business.instagram.com/advertising/

• Photo sharing 

• 1 Billion+ monthly active users 

• 500 Million daily active users 

• 89% of users outside U.S. 

• 50% users 18-29 Y.O. 

• About 50/50 male/female 

• 25 Million businesses on Instagram 

• Discovery, fashion brands, design, style, 
products, quality photos, influencers 

• Can manage Facebook and Instagram from FB



Followers and Following Users

Your  
Posts

Followers’ 
Feedfollowers

Users You 

Follow
followYour 

Feed



Instagram Marketing
Ads 

• Must use Facebook Business Page 

• No Instagram account required 

• Brand awareness 

• Reach 

• Traffic 

• Engagement 

• Video views 

• Lead generation 

• Messages 

• Conversions 

• Product sales 

• Store visits

Organic 

• Instagram posts - image or 
video from smartphone 

• Use multiple hashtags on 
topics 

• Focus on followers 

• No links to websites in posts 

• High-quality images a must



Content Marketing

website

social 
media

Print



Content Calendar

How-to Advice Product

News Activity

How-to Advice Product

News Activity

How-to Advice Product



Auto-posting with Social

Blog Post

• Facebook
• LinkedIn
• Twitter
• Pinterest
• Websites

Blog RSS Service Social Media Post

dlvr.it
buffer.com

hootsuite.com
ifttt.com

zapier.com

later.com
hootsuite.com
tailwind.com
buffer.com

Automated

Scheduled



NewsFeed

• Posts from friends appear first 

• Posts shared by friends 

• Ads 

• Posts from Liked Pages 

• Group activity 

• Friend activity (likes, shares, 
comments)



Facebook Brand 
Page Examples

Desktop

Mobile
with cover image without cover image



Your Facebook Page 
“Ingredients”

Other information: 
• About 
• Description 
• Web site 
• Hours 
• Phone 
• Email Address 
• Page name URL 
• Descriptive Page Name

Profile 
Picture

Cover 
Photo

About 

Basic Information

10 words 
30 words 
100 words 
500 words



Creating a Facebook Page
1. Go to facebook.com/pages 

2. Enter a Page name 

3. Enter a category 

4. Add Profile picture, Cover photo, and About info 

5. Claim the Page Name URL 

6. Post content updates 

7. Promote  your Page

http://facebook.com/pages


Only Page Name and 
Category are required

Set Up Your Page



Create Post



Manage Your Page
Click the Pages button 
to manage your page



• Stories engage people 

• Simple story: 
• Beginning 
• Middle 
• End

Marketing Strategy: Organic Content

Content ideas: 
• How-to 
• Promotions 
• Industry news 
• Customer experience 
• More …



Facebook and Instagram Advertising

Campaign Target
Audience

Ad
Creative Budget Duration= + + +



Facebook and Instagram PPC Ads



Promote 
Your 
Website



Create 
Audience



Duration, 
Budget, and 
Placements



Selling Art Online

• Your own Website 

• ArtPal www.artpal.com 

• Fine Art America www.fineartamerica.com 

• Zazzle www.zazzle.com

http://www.artpal.com
http://www.fineartamerica.com
http://www.zazzle.com


Blueprint



How the Pieces Fit

Website e-commercee-mail list

Targeted Content

Social 
Media

Organic
SEO Google Ads

Social 
Media
Paid

Print
Direct Mail

Print
Direct Mail

YouTube

WebinarsPodcast



Learning More

• Other classes 
• Newsletter Signup 
• Webpage: www.bobology.com 

http://www.bobology.com/

